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YTK 107

Pazarlama & Satis

BRIEF, AJANS VE MULRKAT
PAZARLAMA VE SATIS IGIN

Brif yazmak, geri bildirim vermek, mulakata hazirlanmak

Kreatif brif sablonu ve ajansla calisma dili
Tasarima ve metne geri bildirim ctimleleri

Pazarlama ve satis miilakati: 10 soru ve cevap

n YTK Academy - ytkacademy.com.tr
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01 Brif sablonlan

Kreatif brif

Ajansa ya da tasarimciya is verirken

Project: Spring campaign 2026

Background: Sales drop every March. We want to change that.
Objective: 500 qualified leads in four weeks

LI R b Professionals aged 25-40 who want to work abroad
Key message: One-to-one English lessons for your profession
Tone: Direct, friendly, no jargon

Deliverables: 3 short videos, 5 static ads, 1 landing page
Budget: EUR 6,000

Deadline: First drafts by 10 February

Must have: Logo, free 15-minute intro call

On baslik: arka plan, hedef, kitle, ana mesaj, ton, teslim edilecekler, blitce, tarih, zorunlular.

Ajansa is e-postasi
Brifi gonderirken

i (.
Please find attached the brief for [IISESISNEETIERNY.
Could you send us a proposal and a timeline by [JEN?
I'm available for a call on [[EGLENEN if you have questions.

Best,

Your name

Ne bekledigini (teklif, takvim) ve tarihini yaz.

Yazilh geri bildirim
ilk taslaktan sonra

i (T,
L ET TG o] i o T e A oS e (o=} o - YN AVAR R 'CW the headline in version B

Three changes, please:
Make the logo smaller.
Use a real photo instead of the illustration.
Shorten the text to two lines.

Could you send the revised version by [JTRES°

Once begendigini sdyle, degisiklikleri numarali yaz, tarih ver.
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02 Ajanslacalismak 12
Could you send us a quote for this Bu proje icin bize bir fiyat teklifi gonderebilir
project? misiniz?

What's your timeline for the first

ilk taslaklar icin zaman planiniz nedir?
drafts? ¢ P

How many revision rounds are

included? Kag revizyon turu dahil?

Nihai dosyalara ayin 20'sine kadar

4 We need the final files by the 20th. -
_ ihtiyacimiz var.

5 Who will be our main contact? Ana muhatabimiz kim olacak?
Could you share some examples of Benzer islerinizden 6rnek paylasabilir
similar work? misiniz?
Please send the files in PNG and MP4 Lltfen dosyalari PNG ve MP4 bigiminde
format. gobnderin.

8 This is outside the original scope. Bu, ilk kapsamin disinda.

9 Can you do it within the same budget? Bunu ayni biitce icinde yapabilir misiniz?

We need to get approval from our legal

10 Hukuk ekibimizden onay almamiz gerekiyor.

team.
11 The campaign goes live on 1March. Kampanya 1 Mart'ta yayina giriyor.
12 Let's have a weekly status call. Haftalik bir durum gorlismesi yapalhm.

Tasarima ve metne geri bildirim

13 Ireally like the overall direction. Genel yonii gergekten bedendim.

14 The headline works well. Baslik iyi isliyor.

15 The message isn't clear enough. Mesaj yeterince net degil.

16 Could we make the text bigger? Yaziyi blydtebilir miyiz?

17 It's too busy. Can we simplify it? Cok kalabalik. Sadelestirebilir miyiz?
The colours don't match our brand

18 e s Renkler marka kilavuzumuza uymuyor.
guidelines.

The first three seconds need a stronger

s hook.

ilk Gic saniyeye daha giiclii bir giris lazim.
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Tasarima ve metne geri bildirim (devam)

20 Can we try a differentimage? Farkl bir gorsel deneyebilir miyiz?

- The call to action should stand out Eylem cagrisi daha cok Gne cikmall.
more.

22 This feels off-brand. Bu, markaya uymuyor gibi.

23 Ve.rslon Bis closer to what we had in B versiyonu aklimizdakine daha yakin.
mind.

24  We're happy with this. Approved. Bundan memnunuz. Onaylandi.

04 Pazarlama miilakati 5

Rakamlar ornektir.

25 Tell me about a campaign you're proud of.
Hedef, senin roliin ve sonug.

I ran a lead campaign for a language school. The goal was 300 leads in a month. |
tested four creatives and moved the budget to the best one. We got 380 leads at 20
percent below the target cost.

Bir dil okulu icin potansiyel misteri kampanyasi yuruttium. Hedef bir ayda 300 kayitti. Dort kreatif test
ettim ve bitceyi en iyisine kaydirdim. Hedef maliyetin ylzde 20 altinda 380 kayit aldik.

26 How do you measure the success of a campaign?
Hangi metriklere, neden baktigini soruyor.

It depends on the goal. For lead campaigns, | look at the cost per qualified lead, not just
clicks. | also check what happens after the form: how many leads become customers.

Hedefe bagl. Potansiyel misteri kampanyalarinda yalnizca tiklamaya degil, nitelikli kayit basina
maliyete bakarim. Formdan sonrasini da kontrol ederim: ka¢ kayit musteriye donusuyor.
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04 Pazarlama miilakati (devam)

27 Tell me about a campaign that didn't work.
Basarisizliktan ne 6grendigini ol¢liyor.

We launched three videos, and the view rate was very low. | looked at the data and saw
that people left in the first three seconds. We changed the opening, and the results
improved.

Ug video yayinladik ve izlenme orani cok diisiiktii. Veriye baktim ve insanlarin ilk ii¢c saniyede ciktigini

gordum. Acihisi dedistirdik ve sonuglar iyilesti.

2 How do you decide how to split the budget?
Veriyle mi, sezgiyle mi karar veriyorsun?

| start with a small test on each channel. After one or two weeks, | move the budget to
the channels with the lowest cost per result.

Her kanalda kicuk bir testle baslarim. Bir iki hafta sonra butgeyi sonu¢ basina maliyeti en diisik
kanallara kaydiririm.

29 How do you work with the sales team?
Pazarlama ile satis arasindaki uyumu soruyor.

We agree on what a qualified lead is, and we meet every week. | ask sales which leads
were good, and | use that feedback to improve the targeting.

Nitelikli potansiyel misterinin ne oldugunda anlasiriz ve her hafta toplaniriz. Satisa hangi kayitlarin iyi
oldugunu sorar, bu geri bildirimle hedeflemeyi iyilestiririm.

05 satis miilakati 5

Rakamlar ornektir.

30 Walk me through your sales process.
Adimlarini ve yontemini gormek istiyor.

| start with research, then a short discovery call. If there's a fit, | do a demo and send a
proposal. | always agree on the next step before the call ends.

Arastirmayla baslarim, sonra kisa bir kesif gorlismesi yaparim. Uyum varsa demo yapar ve teklif
gonderirim. Goriisme bitmeden mutlaka sonraki adimda anlagirim.

31 How do you handle rejection?
Dayaniklihgini élguyor.

I don't take it personally. | try to understand the reason, note it in the CRM, and move on
to the next call.

Kisisel algilamam. Nedenini anlamaya calisir, CRM'e not eder ve bir sonraki aramaya gecerim.
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05 satis miilakati (devam)

32 Tell me about your biggest deal.
Somut bir hikaye ve senin katkin.

I closed a two-year contract with a retail chain . It took five months and involved four
decision makers. The key was a small pilot that proved the results.

Bir perakende zinciriyle iki yillik bir s6zlesme kapattim. Bes ay siirdii ve dort karar verici vardi. isin
anahtari, sonugclari kanitlayan kii¢Uk bir pilottu.

33 Did you reach your targets last year?
Rakam bekliyor; diirist ol.

Yes, | reached 112 percent of my annual target. The second quarter was below plan, but
I made up for it in the second half.

Evet, yillik hedefimin yiizde 112'sine ulastim. ikinci ceyrek planin altindaydi ama ikinci yarida telafi

ettim.

34 Sell me this pen.
Uriinii 6vmeni degil, soru sormani bekliyor.

Before | tell you about it, may | ask: when did you last use a pen, and what was it for?

Size ondan bahsetmeden 6nce sorabilir miyim: en son ne zaman, ne i¢in kalem kullandiniz?

06 sik yapilan hatalar 6

35 X tdon'tlikeit

v The message isn't clear enough. Could we simplify it?
Geri bildirim, neyin neden degismesi gerektigini sdylemelidir.

- X Makeitmoerebeautifuk

v Could we use a real photo and fewer colours?
Belirsiz istek yerine somut degisiklik iste.

37 X WeneedHturgently:
v We need the final files by the 20th.
"Acil" yerine tarih ver.

38 X tmadeacampaigh:
v lran a campaign.
Kampanya "run" ya da "launch" ile kullanilir.
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06 Sik yapilan hatalar (devam)

39 X Hnereasedthesales30percent:
v lincreased sales by 30 percent.
Artis miktarindan 6nce "by" gelir; genel anlamda "sales" 6nline "the" gelmez.

40 X Fmagood-seler:
v I'mgood at sales.
"Seller" satici firma ya da kisi demektir; beceri icin "good at sales".
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BU KAYNAKLA NRSIL GALISMALI?

Brif sablonunu kendi bir sonraki kampanyan i¢in doldur; her baslik en fazla iki
cumle olsun.

Geri bildirim verirken begendiginle basla, sonra neyin neden degismesi
gerektigini soyle.

Miilakat cevaplarindaki rakamlar kalibi gosterir; yalnizca kendi gercek
sonuclarini soyle.

KENDi NOTLARIN

YTK 107 - PAZARLAMA & SATIS

BUNLARI KENDI ISINDE, BIREBIR DERSTE GALIS

Kaliplari bilmek ilk adim. Asll is, onlari kendi mesleginde ve gercek konusmada

kullanabilmek. Dersler birebir ve meslegine 6zel; ilk 15 dakikalik tanisma gorusmesi
Ucretsiz.

ytkacademy.com.tr
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